


Together We Can Make the

Holidays Brighter

The holidays are about coming together: Sharing
memories, stories and a few |cuughs, often over
a meal among mei|y and friends.

For too many, ’rhough, this specio| season

comes with worry. Rising grocery prices and
’righ’r budgefs mean that putting food on the
table isn't always easy. Every month, Second
Harvest is dis’rribu‘ring millions of pounds of
food to chi|o|ren, seniors, families and individuals
to ensure that Jrhey have consistent access to
nutritious food.

Your support makes it happen. Every donation
to Second Harvest means food on the table,
a sense of security and a moment of comfort
for someone in our community. Food is more
than nourishment. It's a way to connect; to show
care and to celebrate ’rogefher‘

Looking back on the year, it's clear that
generosity makes a real difference. Thousands
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of community members have felt supported and
found hope because people like you believed in
our vision of an Orange County with food and
nutritional security for all.

This season, as families gather and traditions
continue, your generosity ensures that no one will
face the holidays hungry. Every contribution
matters; every act of support strengthens
our community and reminds us of what we
can do together.
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VISIT FEEDOC.ORG
NEWSLETTER-GIFT/
TO DONATE




GIVE THE GIFT OF
NOURISHMENT
THIS HOLIDAY SEASON

As the year ends, your generosity has the
pofen’rio| to make a |os‘ring impact. By

dono’ring stock, moking a quo|iﬁed charitable

distribution (QCD) or recommending a
grant from your donor-advised fund (DAF)
to Second Harvest Food Bank, your gift will

not on|y benefit community members in need,

but may also offer you yeor—end tax benefits.
Here's how to help:

DONATE STOCK

Gifts of opprecio+ed stock can he||o you
avoid capital gains taxes while providing
a charitable deduction for the full market
value. Your contribution goes directly to
providing dignified, consistent access to
nutritious food for individuo|s, families and
seniors throughout Orange County.

MAKE A QCD

If you're 70 V4 or older, you can make

a tax-free distribution from your IRA to
Second Harvest. Satisfy your Required
Minimum Distribution while helping ensure
that everyone in our community has access
to the nutritious food Jrhey need.

GIVE THROUGH YOUR
DONOR-ADVISED FUND

Recommending a grant from your donor-
advised fund is a simp|e and impoc’rfu|
way to support Second Harvest. You can
also set up recurring DAF grants to sustain
our mission fhroughouf the yeor—he|ping
provide a reliable source of nutritious food
for our neighbors in need.

VISIT FEEDOC.ORG/GET-
INVOLVED/#WAYS-TO-GIVE

Point your phone’s @)L @)
camera at this QR fx

code to give now.

Legacy Society
Spotlight: The
Hamirs

Mohamed and Gulie Hamir were born to
Indian settlers in Tanzania and immigrated
to the United States in the 1970s. Their
phi|on’rhropy reflects a |ife|ong commitment
to uplifting marginalized people. “Orange
County has given us so much and allowed
us to thrive,” they shared.

The Hamirs have included Second Harvest
in their estate p|ons as a percentage
beneficiary of their IRA. This planned gift
will ensure families have access to nutritious
food for generations to come — and Jrhey
hope their story inspires others to consider
a |egocy gif’r.

To learn more about planned giving or
membership in the Daniel J. Harney Legacy
Society, please contact Christine Montevideo,

Major and Planned Gifts Officer, at

Winter 2025 | feedocorg 3




A Simple Meal With An Inspiring
Impact. “No Lunch” Lunch

We were so gro‘refu| to gorher with donors, vo|unreers, Board members,
partners and friends of the Food Bank at the 42nd annual "No Lunch” THANK YOU TO OUR
Lunch on November 20. This pre-holiday tradition raised awareness TOP SPONSORS

and support for the more than 450,000* children, families, students

and older adults the Food Bank serves on average each month. amazon
Michele Gile, Orange County bureau chief for KCAL/CBSLA and S

local resi?e|r1‘r, served Qs“rhe gracious mets‘rer of ceremonies for this Antonello
meaningtul event. The srmp|e yet beautiful meal featured soup and RISTORANTE “© ENOTECA LOUNGE
bread prepored and served by Antonello Ristorante, continuing a .
cherished tradition that has been part of the event for decades, and t
salad from Bracken's Kitchen. Disnenlﬁﬂd70
Guests reflected on the past year's accomplishments and the ongoing g

work to address food insecurity in Orange County. Generous donors, “J QAIAI;’YIST
including Goli and Pejman Kalkhoran, Steve and Cathy Muzzy, e e
PV.P. Advanced E.O. Systems and the Dirk Family who issued giving = T
challenges, helped raise critical support during the event, ensuring that &m&

0
&

those in need have access to nourishing food. 20

Whittier Trust

*Dup/icofed. Those seeking food assistance often visit a panfry more than once per month.

| > U1 8
Michele Gile, KCAL/CBSLA OC Bureau Chief,

and Claudia Bonilla Keller, Second Harvest CEO No Lunch" Lunch guests Antonio Cagnolo serving a guest

CELEBRATING LOCAL AGRICULTURE: SECOND
HARVEST HONORED AT IRVINE HARVEST HEROES

On September 13, Second Harvest Food Bank , L-R: Larry Agran,
was recognized by the City of Irvine at the : y Mayor of Irvine;
. [ lrvi H Hannah Ortiz,
inaugural lrvine Harvest Heroes event. The

lebrati h f . d Second Harvest
celepbration honors tarmers, nurseries an / / el Agriculture Manager;
ogricu|ruro| families who have preserved Irvine's § A\ » - Jeanette Mayer,
rich farming heritage while promoting a more / L V- d ‘ Second Harvest
sustainable and healthy future. We're honored Y/ RN : t DA V°|U4’|1|’feeri ”C|°U°|i°
to be recognized for our commitment to § o : >2 & 4 Bonilla Keller,

: . e S | . Second Harvest
connecting peop|e with fresh, nutritious foods S ) ="V CEO-: Glen Tanaka
while honoring the growers and 0gricu|furo| ; ) Tanaka Farms.
innovators who make that possible. . 17 :
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" Harvesters:
Fashion That
Feeds OC

Harvesters, a dedicated group of
women committed to raising funds

and awareness for Second Harvest,
hosted its 33rd annual Fashion Show

& Luncheon on October 8. This year,
Harvesters welcomed opproximofe|y
350 guests, raising $2 million to support
the critical work of Second Harvest
Food Bank of Orange County.

Harvesters Members 2025

Highlights of the day included a champagne reception
sponsored by Mikimoto and an exclusive South Coast
Plaza runway show in the Samueli Theater. The runway
show featured more than 40 looks from eign’r celebrated
brands, with first-time participants Eleventy and Thom
Browne joining returning favorites Ferragamo, Stella
McCartney, alongside Oscar de la Renta, Balmain,
Lanvin and MaxMara. Guests then enjoyed a gourmet
seated luncheon in the Renée and Henry Segerstrom
Concert Ho||, combining sfy|e, e|egonce and community
impact in a single unforgettable experience.

In addition to the event's main fundraising efforts,
attendees were invited to support an important
community program, Second Harvest's Mobile School
Pantry Program. The program brings fresh, nutritious
food direcHy to school campuses, reducing barriers
for families and the surrounding community who are
srrugg|ing to make ends meet.

Since its incepftion, Harvesters has contributed over
$20 million to Second Harvest Food Bank, fueling our
ongoing mission fo provide digniitied, equirob|e and
consistent access to nutritious food and creating a
foundation for community health.

L-R: Chairwoman Jassel Kaye, Second Harvest Food Bank CEO
Claudia Bonilla Keller and Co-chairwoman Monica Wood

SIGN UP TODAY
.‘” .‘
AT @";;;
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ll Farm-Fresh Recipe

from Knife Pleat’s Chef

Tony Esnault

There's nofhing better than a warm, comforfing bowl of soup that
celebrates the vegetables of the season. Chef Tony's Cauliflower Soup
highhghfs the natural sweetness and creamy texture of fresh, seasonal

produce—perfec’r for cozying up on a chi”y o|c1y.

CAULIFLOWER SOUP

INGREDIENTS

3 heads of white cauliflower

2 small white onions

8 medium-sized gor|ic cloves

4 cups of whole milk

4 cups of water (filtered preferred)
2 dried bay leaves

2 tbsp. salt, divided

EQUIPMENT

1 pot (with a medium to large surface area)
1 spatula

1 blender

:
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DIRECTIONS

=

H O

Start by go‘rhering all your produce and equipment.
Clean and cut the cauliflower into small florets.
Large-dice the onions and rough-chop the garlic.
On medium heat, cook the onions and gor|ic. Add

salt and cook until translucent and sweet (oboqu
10-15 minutes).

. Next, add the cauliflower and 1 Jrob|espoon of the

salt. Cook until tender.

Reserve half of the cooked cauliflower to use later
as garnish for the soup.

In the same pot, add milk, water and boy leaves.
Cook for 15 minutes. Add to blender and blend
until smooth. Adjusf seasoning with the remaining
Tob|espoon of salt.

Reheat some of the reserved cauliflower florets in a
bowl. Pour hot soup over the top.

Enjoy!



2 Thank You To Our Funders

We appreciate these generous supporters who have made recent grants or contributions of $5,000 or
more to Second Harvest. Ask your company if emp|oyee nominations for grants are occepfed and contact
us at grants@feedoc.org. Reach out to give@feedoc.org to learn about our corporate partnerships,
where your brand will be recognized as a driving force for good. Togefher, we can have an even greater

impact, providing a foundation for community health.

Amazon Fresh

Annenberg Foundation
Anonymous (2)

BoxLunch

Chipotle Cultivate Foundation
CoreGiving

Lionakis

Los Defensores

Manly, Stewart, Finaldi Lawyers
Mediation Solutions LLC
Mission Craft Cocktails

The Moca Foundation

Robert L. and Margaret K. Balmes
Family Trust

Sprouts Healthy Communities
Foundation

Starbucks Coffee Company

SunTerra Produce Traders, Inc.

Waltmar Foundation

Disneyland Resort Nationwide
The Don Yoder Foundation

Enterprise Mobility Foundation

Niagara Cares
PAAMCO Prisma
Kaiser Permanente

The Kraft Heinz Company
Kulicke & Soffa Industries

Endowment Fund

Regal Court Reporting
Richard & Elizabeth Steele

2 Celebrating Second
Harvest’s Impact

Second Harvest Food Bank has been celebrated for its
dedication to the Orange County community with two

LA

OCB)J'S OC 500
Second Harvest Food Bank CEO Claudia Bonilla

Keller was recently recognized as one of Orange
County’s most influential leaders, highlighting
leadership within the region.

LA
AMIGO COMUNITARIO AWARD

Presented by Latino Health Access, this award honors
Second Harvest's unwavering work to advance equity
and support for underserved communities across
Orange County.

prestigious honors:

In The News

Second Harvest continues to shine in

key |OCCI| medio coverage. Here are

some recent c|ips:

Daily Pilot Zimes

Second Harvest marks decade
of Permanent School Pantries

Program has offered s i1
nearly 10 millon e e
pounds offood.

KFI

AM-640

Daily Pilot &
TimesOC |
Second Harvest
Marks

Decade of
Permanent
School Pantries.

KFI | OC Food
Banks Brace
for Need

if CalFresh

Benefits are
Delayed
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8014 Marine Way
Irvine, CA 92618-2235
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Contact us

WAYNE STICKNEY
CHIEF DEVELOPMENT OFFICER

949.208.3176
Wayne@feedoc.org

CRYSTAL TOSELLO
DIRECTOR OF ANNUAL CAMPAIGN FEED|NG’
949.620.3994 AMERICA

Crystal@feedoc.org
FEDERAL TAX ID # 32-0362611
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ViSit Our Web Site 7‘::":‘;;535 Candid.
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