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Countering Orange County’s
Hunger Crisis

Since March when COVID-19 hit, Second Harvest Food Bank has met the increasing need for food in every
city in the county. As more and more residents lost their jobs, Second Harvest continued to meet historic
levels of food demand by sourcing, purchosing and moving more food than ever before. From July Jrhrough
October, (a percent increase over the same
timeframe in 2019) and . Unfortunately, the
impacts of continued job loss and increasing food insecurity in our community are far from over.

WHAT'S DRIVING THE NEED? e Persistent food supply chain interruptions due
We are facing the headwinds of continuing layoffs to COVID-19 and high demand for shelf-stable
and expiring unemployment benefits, with eviction foods. Add inflation to this mix and our purchase
protections and mortgage forbearance possib|y price for bulk foods has doubled.

coming to an end. Thousands more residents will be
. ° ¢ |ncreased food demand. Reduced or inconsistent
at risk of hunger—some could be on the street. At ) )
. stimulus money for residents who are food
the same time, we have lost hundreds of thousands )
o insecure and new|y vulnerable.
of pounds of supp|emen’ro| food deliveries from the

USDA Farmers to Families program. ® Second Harvest is projecting sustained high
unemp|oymen+ with a |ogging recovery. While

A FOOD SHORTAGE IS A VERY REAL some industries have rebounded, the pondemic
POSSIBILITY

continues to impact our community, especio“y
We have been a source of hope for hundreds of

the hospifohfy indusfry, which is a major part of

thousands of people in 2020. Second Harvest and the OC economy.

our Partner Network have mobilized to address a

possible food shortage driven by factors such as: REAL CHALLENGES LIE AHEAD.
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Planning To Meet The Need

Second Harvest c|ose|y tracks unemp|oymenf and social services reports in Orange County and will
continue to do so for the next 18 to 24 months. With this information, we have projec’red the need for food
coun’rywide, and all factors point fo a persistent demand for many months to come. Our projections for

needed food and funds through the end of 2021 are outlined below:

TI— 5% 1% 105% 10% 95% 9%
Funded Pounds 2IM 13M 619k 403k 310k 310K
Shortall Pounds OK 480K 906K 1OM 907k 690k

Revenue Needed Ok  $309«k $583k $663k $583k $444k | $2.6M $l.6M

V212/20 Unemployment: EDD +4%
Total Supply Pounds: Emergency Food Assistance Program, Trade Mitigation, Donated

Funded = Planned Purchases

Current Average Truckload 35,000 Pounds or $22,516

WE NEED YOUR HELP
We depend on generous
donors like you working
with us to end hunger in
Orange County. To make
a donation of funds or in-
kind goods, p|eose

call 949-653-2900 or

visit FEEDOC.ORG.
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http://FEEDOC.ORG

I State Of Second Harvest

“NO LUNCH" LUNCH

For 36 years, we've
gathered with donors
like you over d simp|e
bowl of soup the Tuesday
before Thonksgiving fo
share our progress in
meeting the need for
food in Orange County.
This year, “No Lunch”
Lunch was a compelling
20-minute video full of
information about our
response to COVID-19
challenges, our future
plans and how you

can help.

nolunchlunch.org

WATCH HERE

2020 ANNUAL REPORT

This year we did
every‘rhing differenﬂy—
inc|uding our annual
report. It shows how you
helped us feed record
numbers of OC residents
impocfed by pondemic-
related unemployment.

secondharvest2020.com

VIEW HERE
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Hope For The Hungry

With more than 550,000 people at risk of hunger in Orange County, Second Harvest and its Partner Network
of houses of worship, school and co||ege pantries, after-school programs, Permanent School Pantries, senior
centers, transitional housing facilities, soup kitchens and homeless shelters are Working ‘roge’rher fo provide
shelf-stable food, fresh produce, doiry, meat and eggs fo everyone who is food insecure.

WHO IS AT RISK?

They are the newly vulnerable, the
working poor, children and their
fomi|ies, seniors on fixed incomes,
people with disabilities and the
homeless. They are people like
Stephen and his family.

Sfephen and Kristina were doing
fine before COVID-19 hit. Stephen
was making good money as a
projects control manager at an
OC construction company and
Kristina was a busy nanny. They
were even able to buy a home.

Then COVID-19 began shutting
down businesses and Jrhey lost their
jobs. In the blink of an eye, their
lives were upended cmd, as their
job searches proved unsuccessful,
Hwey worried about Feeding their
two small children and feared Jrhey
mighf lose everyfhing.

Fortunately, Stephen found a food
pantfry near him. To his relief, he
was Worm|y welcomed and given
a large box of much-needed
groceries for his {omi|y. Pantries
like this — one of hundreds located
*hroughou’r Orange County that
Second Harvest supplies — are a
lifeline for tens of thousands of
newly vulnerable OC residents as
they s’rrugg|e to find food.

WAYS TO MAKE AN IMPACT

To learn about alternative strategies for giving or our Legacy Giving Program,
call Christine Montevideo at 949-208-3150.
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2 Recent News
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1 Recent News (continued)
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1 Recent News (continued)
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1 Recent News (continued)
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1 Recent News (continued)
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Thank You To Our
Generous Donors

SUMMER 2020

KrRoGER CO. FOUNDATION BANK OF AMERICA CHARITABLE FOUNDATION
ST. Jupe MepicaL CENTER KRAMER FAMILY FOUNDATION
ST. JoserH COMMUNITY PARTNERSHIP FUND RaLpHs/Foop4lLEss/NBC4
O.L. HALSELL FOUNDATION SAGE FOUNDATION
DevTO SUPPORT FOUNDATION ALLERGAN FOUNDATION
TJX FOUNDATION HoAG MEMORIAL HOSPITAL PRESBYTERIAN
STATER BrROS. CHARITIES MAzbA FOUNDATION
PaciIFic LIFE FOUNDATION JMH FAMILY FOUNDATION
SHARE OUR STRENGTH MocA FOUNDATION
MissiON HOSPITAL ABAR FOUNDATION
SoCALGAS PwC FOUNDATION
SCAN HEALTH PLAN TARSADIA FOUNDATION
AT&T FOUNDATION MUFG UNION BANK
WELLS FARGO FOUNDATION WHOLE FOODS MARKET
EDWARDS LIFESCIENCES FOUNDATION ORANGE COUNTY RESILIENCE FUND
FLUOR FOUNDATION JEFF BEZOS
3M FOUNDATION ANTHEM BLUE CROSS FOUNDATION
NATIONWIDE FOUNDATION NATIONWIDE FOUNDATION
ANAHEIM COMMUNITY FOUNDATION KivA FOUNDATION
WESCOM FOUNDATION Costco
STARBUCKS FOODSHARE EmpLoYEES COMMUNITY FUND OF BOEING
WARNE FAMILY FOUNDATION SISTERS OF ST. JOSEPH HEALTHCARE
ALBERTSONS COMPANIES FOUNDATION GEORGE HOAG FAMILY FOUNDATION
JaMES M. Cox FOUNDATION
INTERNATIONAL PAPER J. P. MorGaN CHASE
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Call for more information
949.653.2900

CLAUDIA KELLER

CHIEF MISSION OFFICER
949-208-3136

CHRISTINE MONTEVIDEO

SENIOR DEVELOPMENT MANAGER
949-208-3150

Visit our website
FeedOC.org
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