
SUMMER



Summer 2021  |  feedoc.org   2

Overcoming Hunger Through 
Nutritional Security

Fall is here and children are back to school. With your support, we remain 
hopeful our community will weather the COVID-19 variants with minimal impact 
yet we are ready to provide food assistance, if necessary. Above all, we are 
committed to feeding and nourishing everyone in our community who needs help.

Nutrition is the key to our community’s well-
being. Consistent access to nutritious food 
options increases food security and supports 
enhanced community resiliency. By providing 
consistent access to nutrient-dense food, Second 
Harvest is setting up children and families for 
success in school, at work and in life.

Our food strategy to procure fresh fruits and 
vegetables, eggs, dairy and protein is guided 

by our nutrition plan. This approach ensures the 
pipeline of healthy food stays full and consistent 
across the community for those who need it most.

While the economy appears to be improving, there 
are nearly 300,000 individuals each month who 
rely on Second Harvest for food and we must 
keep the momentum going to reach our goal of 
ensuring all are well fed in OC.
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Kimberly, a Vanguard 
University student, has 
depended on the school’s 
pantry to feed herself and 
her family, including her 
grandmother who must limit 
her contact with others because 
she is at very high risk for 
COVID-19.

“Not having access to food 
has been very difficult. College 
students shouldn’t have to 
worry about what they’re going 
to eat. They should be thinking 
about finishing assignments and 
studying for their exams.

“Especially during lectures, 
I was always worried that 
someone would hear my 
stomach rumble. It was just 
hard to focus. Going to the 
pantry has helped our family. 
It has definitely relieved our 
financial worries. It’s just one 
less thing to worry about and 
it’s helped me focus on my 
studies.”

The Value and Necessity of
Second Harvest’s College Pantries

SECOND HARVEST PROVIDES NUTRITIOUS FOOD 
TO 12 OC COLLEGE PANTRIES SERVING AN 
AVERAGE OF 3,716 STUDENT HOUSEHOLDS/MONTH

PLEASE GIVE TODAY 
To donate, visit feedoc.org
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Always Looking Ahead:  
Nutrition and Food Forecasting
We began forecasting food need last year using unemployment projections and community need, minus 
anticipated donations and rescued food, to ensure sufficient supply. Now, our forecasting has become a 
food sourcing model that focuses on nutrition and provides the foundation for our strategy going forward. 
In addressing food insecurity through nutritional security, our plan prioritizes the purchase and sourcing of:

EACH WEEK, 
SECOND HARVEST 
SENDS

1,560 DOZEN EGGS

2,016 HALF-GALLON 
JUGS OF MILK

TO PARTNER 
PANTRIES 
THROUGHOUT OC 
SERVING CHILDREN 
AND FAMILIES

HOW 
WE 
FEED 
OC

Needed . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29.3M lbs.

Donated . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.3M lbs.

Rescued . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.2M lbs.

Est. Purchases . . . . . . . . . . . . . . . . 6.8M lbs.

Funds Needed . . . . . . . . $2.9M

NUTRITION PLANSOURCING PLAN

FISCAL YEAR 2022

32.4%
Shelf Stable

13%
Protein

7.2%
Dairy

47.4%
Produce

8014 Marine Way | Irvine, CA 92618 | feedoc.org

CONSISTENT ACCESS TO NUTRITIOUS FOOD4 
Food is fuel. When everyone has access to healthy food such as fresh fruits 
and vegetables, eggs, dairy and protein, our community develops  
a foundation of resiliency on which to build.

1 World Health Organization, Nutrition, 2021; Poor Employee Health Means Slacking on the Job, Business Losses, Brigham Young University 
Communications, 2012 | 2 Nutrition and Students’ Academic Performance, Wilder Research, 2014 | 3 Nutritional Psychiatry: Your Brain on Food, 
Harvard Health Publishing, 2020 | 4 Prioritizing Nutrition in the U.S, Journal of the American Medical Association, 2021

SUPPORTING MENTAL & PHYSICAL HEALTH 
With healthy food on their plates, children can grow and develop and adults of all 
ages can reduce their risk of chronic diseases and better maintain socio-emotional 
well-being and health. In addition, research shows eating a healthy diet and 
avoiding processed foods and refined sugars, can reduce symptoms of depression3.

IMPROVING EDUCATIONAL OUTCOMES 
Elementary students who eat well have the energy and focus they need 
to learn and play. Studies show that good nutrition improves attendance, 
behavior, concentration and academic performance2. Healthy meals each 
day support growing, learning and achieving.

LEADING TO ECONOMIC OPPORTUNITIES 
When adults are fueled with nutritious food, they are better equipped to 
perform at work, pursue career advancement and contribute to the health 
and growth of our local economy1. Additionally, better academic outcomes 
for young people create greater opportunities.

LEADING TO OPPORTUNITIES FOR SUCCESS
We increase capacity for self-sufficiency throughout Orange County by helping 
everyone consistently eat well. As a result, the economy benefits, health 
outcomes improve and children and families are better prepared for success.

FOUNDATION FOR 
A HEALTHIER OC

Consistent access to nutritious food options increases food security and supports enhanced community resiliency. 
By providing fresh fruits and vegetables, eggs, dairy, whole grains and proteins for our neighbors in need, 
Second Harvest is setting up children and families for success in school, at work and in life.
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Our nutrition strategy also includes balancing fresh foods with the nutritional content of canned foods 
and dry goods.

Fresh Fruits & 
Vegetables Eggs Dairy Protein
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Self-Sufficiency in Action:  
We’re Growing Our Own Food!

FARM-FRESH 
BENEFITS

Growing our own food locally:

• �Drastically cuts time to the dinner plate and delivers more health benefits 
because the produce is fresher when it reaches the community

• �Harkens to the agricultural roots of Orange County

• �Reduces environmental impact by greatly reducing the number of miles 
trucks drive to deliver ultra-fresh produce to our distribution center

SUPPORT OUR FARM 
by making a donation 
today. Visit feedoc.org

This fall, in partnership with the South Coast Research and Extension Center (South Coast REC) and 
local sustainability farming pioneer and Solutions for Urban Agriculture founder A.G. Kawamura, Second 
Harvest will begin to farm 45 acres at the South Coast REC site on Irvine Boulevard not far from the food 
bank. The initial crop of transplants will produce up to 40,000 pounds of cabbage per week starting 
November 18 when the first harvest takes place.

Why cabbage? It’s a hearty, healthy vegetable that’s easy to grow, and it’s relevant to many cultures. 
Think soup, cole slaw, kimchi, salads or taco topping.

After this initial crop, our second planting in May 2022 will include zucchini, cucumber and yellow squash. In 
the warmer months we’ll be growing summer corn and mini bell peppers, too. We anticipate providing up 

to 160,000 pounds per month 
of locally grown produce to our 
food pantry network once all 
45 acres are in production. This 
innovative partnership supports 
not only Second Harvest’s nutrition 
strategy, but local farmers as well.

Who will tend the garden? 
Volunteers will be an important 
component in making this venture 
a success. We will eventually 
require 40 people per shift—for 
multiple shifts per week—to 
harvest the crops. Please watch 
for more details about volunteer 
opportunities at feedoc.org/
volunteer.
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Last year challenged—and 
changed—virtually every 
aspect of our operations. The 
pandemic brought to light the 
importance of addressing food 
insecurity and ending hunger. 
It also showed us just how 
determined and resilient our 
community really is. 

First, we commissioned 
Rochester, N.Y.,-based mural 
artist Sarah Rutherford to 
paint a 2.5-story-high work of 
art featuring Orange County 
residents we serve and other 
images that represent the flow 
of food throughout the county. 
The mural covers the northeast 
exterior wall of our distribution 
center in Irvine. Second, we 
worked with Laguna Beach 
artist Jerome Gastaldi to roll out 
a community mural project that 
transformed a Second Harvest 
semi-trailer into a massive 
mobile easel equipped with a 
48’ canvas. We invited an array 
of residents, elected officials and 
community representatives to 
paint this creative work of art.

This is our way of celebrating 
resiliency and a brighter 
nutritional pathway to self-
sufficiency for all those in need 
in Orange County. Art is a 
powerfully relatable yet unique 
experience. With it, we were 
able to unify the community 
and raise awareness of the fact 
that nutritious food is the most 
fundamental of necessities for 
us all.

The Picture of Health  
for Our Community
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We are pleased to be gradually inviting back Second Harvest volunteers in phases. As our business model 
has changed, so has the way our volunteers serve.

We have a small group of longtime volunteers at the distribution center helping to sort produce. More 
opportunities are being offered to help tend our 45-acre farm.

Please visit feedoc.org/volunteer for more information.

Phased Return of Volunteers

“ “I have so much. Volunteering 
only takes a few hours a 

week and fills my day with 
something so meaningful. 

I'm happy to spend my time 
making a difference.

—Cheri (below)

“ “I volunteer to give back—everyone 
has to eat. I feel fortunate to have 
a fridge full of food and eat three 
meals a day. If there's a way I can 
help others who are in a tough 
spot, it's a privilege to do so.
—Pat (above)
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Recent NewsRecent News



Summer 2021  |  feedoc.org   9

Recent NewsRecent News
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Thank You
SUMMER 2021

Albertsons Companies Foundation

Comerica Charitable Foundation

Moca Foundation

MUFG Union Bank Foundation

No Kid Hungry

Wells Fargo Foundation

TOGETHER WITH YOUR GENEROUS SUPPORT, WE ARE 
COMMITTED TO BUILDING A BETTER TOMORROW. 
Donate today by visiting feedoc.org



FEDERAL TAX ID # 32-0362611

Call for more information

CHRISTINE MONTEVIDEO
SENIOR DEVELOPMENT MANAGER

949.208.3150

CLAUDIA KELLER
CHIEF MISSION OFFICER

949.208.3136

Visit our website
feedoc.org
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