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As the largest private, nonprofit food bank in Orange County, we take spe-

cial pride in the overall efficiency of our organization.  Thanks to the major-

ity of products being donated and the vast number of volunteers, the Food 

Bank is able to return more than 94 cents of each dollar donated directly 

to feeding the hungry! 

During 2004-2005, the Food Bank distributed 13.1 million pounds of food 

to nearly 400 nonprofit member agencies.  The agencies, in turn, fed al-

most 200,000 individuals monthly.  The Food Bank also welcomed 20,742 

volunteers who donated over 92,000 hours of their time.  Community sup-

port for the year totaled $2.03 million.  

And hunger has long-lasting  
and devastating effects on them.

More than a third of the people  
we feed are children.

While we are most grateful for all the financial contributions by you and 

many others, we fully realize there is still much more to be accomplished.  

That’s one reason we’re so excited about the future move to a new en-

larged facility at El Toro.  In the years to come, this will enable us to reach an 

additional 200,000 plus individuals in Orange County who need our help.  I 

cannot stress enough the importance of your continued support if we are 

to achieve this goal.

Sincerely,

Robert Whiton, Chairman of the Board 

“We give to others not out  
of a sense of obligation, but 
out of a sense of sincere  
appreciation for what our 
community has given us.”

Frank M. Hubbard



If it weren’t for you, we wouldn’t have been in a position to help your 

neighbors in need.  As Frank M. Hubbard once said, “We give to others not 

out of a sense of obligation, but out of a sense of sincere appreciation for 

what our community has given us.”

You’ll find an overview of our operation covering a wide spectrum of ex-

citing programs on the ensuing pages of the Second Harvest Food Bank 

of Orange County’s 2005 Annual Report.  Included are special programs 

designed for children and seniors who comprise almost half of our com-

munity’s population living with food insecurity.
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And hunger has long-lasting  
and devastating effects on them.

More than a third of the people  
we feed are children.



We solicit and coordinate donations, grants, fundraising, food drives,  

food rescue, harvesting, and volunteers to supply food, education, 

and advocacy for the hungry through non-profit partners and direct  

feeding programs.  We constantly seek innovative and cost-effective ways 

to reach more people.

Each year, the high cost of living forces more people to make difficult  

decisions between food and rent, utilities or medicine. Nearly half a  

million people go hungry some time each month, and we can only reach 

less than half of them.

We rely on donations for the largest percentage of our food, from  

retailers, distributors, and manufacturers. We count on food drives, govern-

ment surplus commodities, and fresh produce harvested from fields.  We 

also grow our own produce, rescue food from restaurants and caterers and 

bulk purchase nutritious food to assure a steady supply of staples.

Then, nearly 400 nonprofits, including senior centers, group homes,  

church pantries, shelters, and after-school programs, select food from our 

warehouse and distribute it directly to the hungry.

w h at  w e  d o  a n d  h o w  w e  w o r k

But they have to choose between  
food and rent, utilities or medicine.

More than a third of the people  
we feed are from working families.
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As inventory controls improve, manufacturers and retailers make fewer  

donations of overstocked food, so each year we expand our network to 

keep food donations coming in.

We are also expanding our network of restaurants, hotels, and caterers  

who donate prepared food directly to senior centers, group homes and 

shelters through our Food Rescue program.

Since crops never ripen at exactly the same time, commercial harvests  

always leave some fruits and vegetables in the field. Through Orange 

County Harvest, our volunteers can harvest those crops to give us a  

supply of fresh produce.

To make sure we always have the produce we need, we custom  

grow produce in three unique locations. The Incredible Edible Park  

and Waterworks Park in Irvine create learning opportunities for  

thousands of school children, as well as beautiful community parks,  

while we harvest 82 tons of fresh produce every year through our  

Orange County Harvest program.

This year we added the award-winning Field of Greens project at  

the site of The Orange County Register. With the help of their  

volunteers and the Orange County Farm Bureau, we harvested 9.6 tons  

of grown-to-order produce.

w a s t e  n o t,  w a n t  n o t

And hunger is particularly  
difficult for the elderly.

Almost a third of the adults we feed have  
health problems or care for someone in ill health.
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And even for those with food stamps, they go 
hungry for more than a week each month.

Like many organizations, we rely on donations of time, money and  

resources from thousands of people every year.

Food Drives:  Two of our largest efforts every year are the annual  

Letter Carriers’ Food Drive and the Scouting for Food Drive. We also  

have city-wide efforts in South Orange County, Anaheim, Orange and  

Huntington Beach, and through more than 1,000 donor locations.  

This year, food drives netted 1 million pounds of food.

Harvesters:  Each year this luncheon features high fashion in Orange 

County while it raises the largest single contribution to the Food Bank.

Food, Wine and Micro-Brew Fest:  In June and October, this event 

showcases regional restaurants, brewers and vintners while it raises  

awareness and funds.

Events:  In addition, we have our Humanitarians Against Hunger Din-

ner, our Take a Swing at Hunger Golf Tournament, a No-Event Event, our  

No-Lunch Lunch, and the Turkey Trot race.

Grants and Sponsorships:  This year we received grants and sponsor-

ships from a long list of  individuals, corporations and foundations that 

supply many of the operating funds we need.

g i v e  u n t o  o t h e r s

In Newport Beach, you can spend  
$35,000 to get rid of wrinkles.

The overwhelming majority of people  
we feed are women and their children.
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Yet a third of them  
go to bed hungry.

The best way to reach children is through schools and after-school  

programs, so we work with school districts to increase the number of  

children they feed and the level of nutrition and education they receive.

We continue this focus through our unique Kids Café sites, 30 after-school 

programs which are funded with the help of corporations and other  

partners to provide healthy snacks and  nutrition education activities for 

children and their families.  

In addition to traditional food pantries and group settings, we reach  

thousands of seniors with our Brown Bag program that supplies the  

nutritious groceries they need to maintain health when their checks  

don’t stretch far enough.

Our Mobile Pantry is like a traveling store, stocked with produce and  

staples.  When this big truck rolls into one of our agency sites, people  

can select exactly the food they need for their own families.

n u t r i t i o n  &  o u t r e a c h

Almost 2/3 of the children  
we feed get lunch at school.
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i n c r e d i b ly  e f f i c i e n t

While most nonprofits boast that they spend up to 80% of their  

funds on delivering their services, thanks to our donations, our creative and  

dedicated staff, and our volunteers, we direct more than 94 cents of every  

dollarto feeding the hungry.

UNRESTRICTED SUPPORT AND REVENUE:	FY  2005

Community Support:  		
	 Grants and Awards	 $      445,985 
	 Contributions	 754,959 
	 Donated Food Products	 18,521,045 
	 Contributed Services	 118,162 
	 Total Community Support	 19,840,151 
	 Special Events Revenue	 1,098,283 
	 Costs of Direct Benefits to Donors	 (283,726)
	 Net Special Events Revenue	 814,557 
Revenue:  		
	 Participation Fees  	 1,241,266 
	 Purchased Item Fees  	 429,413 
	 Gain (Loss) On Disposal Of Assets	 (31,590)
	 Other Income  	 2,016 
	 Total Revenue  	 1,641,105 
	 Net Assets Released From Restriction  	 -
	 Total Unrestricted Support and Revenue  	 22,295,813 

EXPENSES:  	  

Program Services:  		
 	  Cost of Sales  	  $      308,971 
	  Distribution of Donated Food Products	 18,517,770 
	  Free Distribution of Commodities  	 404,080 
	  Program Expenses  	 144,713 
	  Personnel  	 1,084,299 
	  Contributed Services  	 118,162 
	  Total Program Services  	 20,577,995 
Support Services:  		
 	  Fund-Raising  	 133,000 
	  Personnel  	 548,633 
	  Occupancy  	 476,598 
	  Transportation  	 16,190 
	  Depreciation and Amortization  	 94,299 
	  Advertising and Promotion  	 51,355 
	  Supplies and Printing  	 57,106 
	  Other  	 37,628 
	  Total Support Services  	 1,414,809 
	  Total Expenses  	 21,992,804 
	  Increase (Decrease) In Unrestricted Net Assets	 303,009 

Statement of Functional Expenses (Including Corresponding Revenues) – Year Ended September 30, 2005

* Complete audited financial statements available on request.  



e x t r a o r d i n a r y  n e e d BOARD      OF   DIRECTORS       

With the rising cost of living, the number of hungry people in the county 

increases every year.  And this year we have an extraordinary challenge: In 

order to meet this rising need, we must expand to larger quarters.

Luckily, we have been given a warehouse on the old El Toro Marine Base 

in Irvine that will help us serve more of the 200,000 people we can’t feed 

today.  Yet it will take millions of dollars to bring this facility up to code and 

add refrigeration.  We are in the process of raising funds for this effort, while 

we still provide ongoing services to the people we feed.

How You Can Help.

This year, more than ever, we need your help. Volunteer your time to  

harvest vegetables, sort food, find sponsors for an event, or start a food 

drive at your company. Lend us your professional skills. Attend an event. 

Remember us in your will.  Or just write us a check. And help to make sure 

that no one in our community has to go to bed hungry tonight.

Chairman: Robert R. Whiton, Net Solutions, Inc.

Vice Chair: David Blankenhorn, American Security Bank

Secretary: �A.R. (Bud) Grandsaert Jr., Retired,  
Golden Choice Foods 

Treasurer: David Blankenhorn, American Security Bank 

Members:	 		   
R.G. Biggs, Retired
Richard Bridgford, Bridgford, Knotterus & Gleason
John Michael Curci, DBAC
Peter Daniels, Catholic Charities of Orange County
Mark Danner, Straub Distributing Company
Tom DiStanislao, Trans Union-California Division
Teresa Farrell, Gibson, Dunn & Crutcher LLP
Jane Fujishige Yada, Fujishige Farms
Jim Fusting, ConAgra Grocery Products Company

Erik Hansen, Lennar Partners	
Daniel J. Harney, K.M., Society of St. Vincent de Paul
John B. Heffernan, Heffernan & Boortz
Kimberly Howard, Action Pursuit Group
Mark Jacobi	, Sundried Tomato 
Jill Johnson-Tucker, The Harvesters
Peggy Jo Jones, Albertsons
Lynda Lawrence, Ideaworks
Gary Maggetti, The Disneyland® Resort
Susan Magrann, Orange County Dept. of Education
Tom Markel, Credentrust Software, Inc.
Bill Milligan, Koll Bren Schreiber
Manny Padilla, Retired
Adalberto Quijada, Small Business Association
Teddie (Leslie) Ray, The Harvesters
Jack Richmond, Parker Hannifin
Paul G. Schloemer, Retired, Parker Hannifin 
Anton Segerstrom, South Coast Plaza

David Threshie, Freedom OC Information
Mark Wetterau, Golden State Foods Corp.
Dan Young, The Irvine Company
Denis Zaun, Council of Orange,  
            Society of St. Vincent de Paul	  

Honorary Board Members:
Cochrane Chase K.M.
Richard F. Crawford
Thomas A. Fuentes, K.M.
Dianne Kawamura

Director: Joseph C. Shoeningh

Second Harvest Food Bank

426-A West Almond Ave.

Orange, CA 92866

Ph: 714.771.1343

Fx: 714.771.2748

Email: info@feedoc.com 

Second Havest Food Bank is a 510[c]3 nonprofit organization.  
Our Board of Directors, Advisory Board and Event Committee  
members volunteer their time to serve the needs of Second  
Harvest and the hungry in Orange County without pay.



www.feedoc.org


